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Z na&vxa, YAa&iovAnao no ZmAEMENE0 NED 1vyvOvTno, d€LPAC tmeX{mAa @) €
na&vyxda e&yadia ke nintv «Challenger banks: {nddeno 6on amegeno nEanedOwA
neranPA ZpemBa Ke o dAaneneneo aAAmNIUA0 Vo neA Attdda», anvnetei TEVIPA
andne&d n&vZomoro e&yadioo Bon @ueo vy meyEo VT Epa pEenKvTVIRZEN, EPVTIA
deradei Banaiera o BB uvy&abnbéo magamvkméo Ban aAaBvEEo. Za eKeia Qv
€po p&enkvnvinden nd€go, BeikeAv 1/Ban eyeo Ao dyyEaBEaA, aAaBEEVANN
eNdNABEINa ¢nv BeikeAv Ke neA Banatiete na&anvkmnn Ban € {penbr) aAaBvEa
ne&uakPBaienan nv nkika noA PR uvy&anowA oAaBvEWA ke minge ne&ny&adn.

Z I'ewyxda

vBia Me&keAndiovn



MNAPHAZ®Z

On challenger banks amvnetvxA AevBneio nEomednBEo empengndeno mvm aAnmEVLCTEXVTIA
é\a BonAvnekv Bon miRgaoo geBvnviekEAV KvAnErv n€amedndrio v Badidenan Znea
aunvrviee nepAvvyiao onpkno, Zne anvnlia 6nnBYWA BanadnexkdnoA Ban neA
amwvnviede neo meranenabno epnne&enedeo. On nEAmedeo ameo CEKENWAVTIA nEA
neremaia meAnaenia aupvekeione aAdmnmue o ZMNA 8an {nvA en€omnade pYey,
nKme&OKPAAVKENED NED Arradao, grao amvBailenan Bon am ne dmAaknon nagvndia
neo N26 dne pp&a. Bvmeo neo ma&vxoo e€yadiao eilan € dne&exAeEe NOA OMPCECA
v eLLeABvy BviAvy yna o challenger banks, ydne Aa aAadenplvxA v aAamnmunabEo
nvmo émAangneneo neA Awtdda. Ma neA eminempe amnvy nvit {Bvnvy dneAe&ynebe
€€emha ke ne p&Nde Buendnvy nxmvm e€onekanvivyivi e 212 BonaoAatonéo. XkOoAa
KE na e€enAeN0d amvneredkana, v Baldkeo euvnsiodeo noA AtinAcA BonodaronPA Ke
nno challenger banks gidan m&vo nv ma&eA a&Bend me&vendkeivo. XZnolv,
aAayAa&idvAnan v omid veEre ang ne emvngyia nvmo, na vivia aBvEvxA Band
Bx&v 1gyv neh embviia oAviykanvo tvya&radkvy Ban o poke e i KEAEAO€0
VNBVAVKIBEo emPBa&xAleno. Xo ZekaAmBene&v aAniemn@ KeAEBneKa aradeiplebe nv
oAidpn&v brand name nvmo, nvnpeiv nv viviv nne&ne&vxA vy na&advdiabeo nEamedeo.
Amticeo, damdnPlebe oy € nEvTkia naA BoanoAatonPA neA Attdda Ao GAVIUVTIA
ENOA tvya&nadke Ce challenger bank Bmkaiienan e kén&na mEVO nv TOEPA emimeda,
adnov, idan ngergne&e yna anvka mvit ma&vndadvnA ngevy Badkvy epvibeiole Ke
o {Xyp&VAED nepAvivyico namednorio, dAd&eo, BanaAatoneo oAPne&vm eBmondemnBVY
eMMESdVT Ban GAC noA 38 enPA. ZE1vo, ZeKOABY EXEEKO NED KELENED €I @N €
meVAgnena noA e€onelénnoA Leaiei o vy challenger banks €pvmA ZekahnBéo
enBan&ico oAdmnmueo dneA Awndda. nikme€adkamBa, vy challenger banks {ekenPAvTA
Ko apn@ tvye adammmunadn dmAaknen dne pwéa, € vivia eMpxenan ang neA OmUOAQKEAE
dneiddnde noA nepAvivynwA €1ebn&vnonio n€amednoro, neA maAn dnda&edOena amg nno
noa&advnabéo nEamedeo Ban v vuyvio nabe néamednde {xdnexa neo pY&oo.

Népeno Buendnd: challenger banks, fintech, na&advdnabo nEamedeo.



ABSTRACT

Challenger banks are start-ups that represent an innovative and fully digitalized banking
model based on the use of cutting-edge technology, the absence of physical stores and
the simplification of customer service. In the last 5 years, these banks have marked
remarkable growth in the USA and in the European area, including Greece, as
evidenced by the dynamic presence of N26 in the country. The aim of this thesis is to
investigate the views of the Greek public on challenger banks, in order to highlight their
development potential in Greece. To achieve this goal, 212 consumers were surveyed
using a closed-ended questionnaire. According to the research results, the degree of
familiarity of Greek consumers with challenger banks is currently quite limited.
However, multiple benefits are recognized from their operation, which mainly concern
the ease of opening an account and the low or zero financial burdens. The most
significant perceived disadvantage was their weak brand name, an element in which
traditional banks predominate. It was also found that the willingness of consumers in
Greece to open an account at a challenger bank is moderate at the moment; however, it
is higher for individuals who have a high degree of familiarity with modern banking
technologies, men, consumers of higher education and above 38 years old. Finally, an
important finding of the study is that the majority of respondents believe that challenger
banks have significant growth opportunities in Greece. In conclusion, challenger banks
have a significant growth potential in the country, which is strengthened by the growing
penetration of electronic banking technologies, the possible dissatisfaction with

traditional banks and the country's oligopolistic banking system.
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