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ABSTRACT 
This thesis aims to examine the impact of artificial intelligence (A.I) on digital marketing 

practices as well as the critical role of consultants in helping small businesses navigate this 

evolving landscape. Examining therefore the relationship that artificial intelligence has with 

digital marketing, the research aims to discover the potential benefits and challenges that exist 

with the adoption of artificial intelligence, to reveal the strategies that are available from 

consultants to improve small business marketing efforts. 

Research objectives include applying A.I to digital marketing, analyzing the roles of 

business advisors in aiding A.I adoption, identifying barriers small businesses face in 

integrating A.I, and providing practical advice to advisors and businesses to effectively use 

artificial intelligence in digital marketing. 

The study then examines several key research questions, such as the impact of A.I 

integration on various marketing practices, the role consultants play in guiding A.I adoption, 

and even best practices for A.I adoption. in digital marketing. 

It also highlights the necessity and importance of studying artificial intelligence in 

digital marketing and the role of consultants as businesses must adapt to the rapidly changing 

landscape to remain competitive. However, difficulties such as complexity, cost, and expertise 

pose barriers to A.I adoption, making advisor guidance critical to making well-informed 

decisions and achieving successful A.I integration. 

In addition, the methodology includes an integrated approach with quantitative 

methods. Which includes a questionnaire, to collect data and gain knowledge. The data 

collected will then be analyzed using appropriate excel tools to produce appropriate 

recommendations and implications for small businesses and advisors. 

In summary, by exploring the adoption of A.I, understanding the challenges and 

assessing the importance of advisors, the research aims to unlock the transformative potential 

of A.I and help businesses thrive in the ever-evolving digital landscape. 

Keywords: artificial intelligence, business consultants, small business, small business business 

consultants, artificial intelligence in small business, artificial intelligence in digital marketing. 
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