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Iepiinyn

0 (QOVOLEVO TOV TOVPIGHOV KOl Ol EMMTMOGELS TOV GTNV KOowamvio, TV okovopia, 1o
TePPAALOV KOl TOV TOAMTIGUO 0moTEAOVV Ta. GTOlYElD EKElva OV KaBioTOovV 1d1nitEpQL
ONUOVTIKO TOV EKAGTOTE TOLPIOTIKO OGYEOICUO TPV TNV EvapéN NG TOVPLOTIKNG
nePlOdov. Aev Aertovpyolv OAeG ot EEVOOOYEINKES HOVAJEG He ToV 1010 TpdmO, ovTE OAOL Ol

managers axolovfovv Vv 1o ETLYEPNUATIKT CTPOTIYIKY.

H ocvppoiy 100 tOovploHOD otV avdmtuén oG YOpag 1 EWIKOTEPO €VOG TOLPIGTIKOV
TPooplopov €xel avaueifora évav polo wWwitepa peyding onpoacioc. Mécom tov TOVPIGHOD
onpovpyovvtal véeg BEoelg epyaciog ywo TV TOMIKN KOwmvid, €TEVOVOVTOL KEQAAOLO Kol
KPOTIKG KOVOOALO LE GKOTIO TNV dNUIOVPYic EEVOSOYEIOKMY HOVAI®V 1| AAA®V ETLYEIPTGEDV TOV
Exovv aueon N ERUEST oxEon e Tov TOLPIGHO. OAo avtd £xel oG amotéAespa v Pertioon Tov

Brotikod emmédov g exdotote meployng (Vaughan, Andriotis & Wilkes 2000, Andriotis 2001).

O tovploudg Oumg dev givar movakelo, KoOmg 1 emidpacn Tov €xel TO60 OeTikég 660 Kot
APVNTIKEG EMOPAGELS. ATapAPatog VOLOG TG GUoNG OAAL Kol TNG QULGIKNG glvan OTL Yo KABe
dpdion vmhpyel o avtidpaom Kot 0 ToOVplopog dev amoteAet e€aipeon otov kavova. Kupidtepn
OPVNTIKY] GUVETELDL TOL TOLVPIGHOD APOPA TO PLGIKO TEPIPAAAOV TV TOVPIGTIKAOV TPOOPIGUAOV
kabmg emiong kot v aAloiwon TV Kowovikov Osopdv péow ¢ paliknig eméloaong
TOVPOTAOV. Avtd €xel ®G omotéhecpo TNV vroPabuon tov emmédov Safimong kot TV
aArotpioon tov moMtiopov. (Andriotis 2003a, 2003b, Andriotis & Vaughan 2003, Koxkdong
2001, Koxkmong &Todaptag 2001, Zmiddvng 2002)

H &v Moyo epevvnrik] €xel okomd vo. GLVOLAGEL TO TPIMTLYO OIKOAOYiDL — TOVPIOUOG —
TOMTIGUOG, aQOD TPMTOV O TOVPISUOG amoterel €vav amd Tovg Pocikodg TLAMVEG NG
owovopiog, 0EVTEPOV TO TPOIOV TOANGNG TOV TOVPIGHOV Eival 0 TOMTICUOG Kot TpiTov £0pa TOV
TOVPIGHOY amoteAel To 1d10 T0 owocvotnua. Ta gpguvNTIKA EpOTHUATO GTOYELOLY oE Bépata
Omwg TV cvvepyacio EEVOSOXEINKADY HOVAO®V LE OIKOAOYIKOVG KOl TOATIGTIKOVG (POPELS, TNV
NOKM, Kowwvikn Kot otkovopukn aéio g enévovong evog Eevodoyeiov oe mepParlovTikd Kot
TOMTIOTIKO OEOOMEVA, TNV EKTOUOELOT TOL €PYATIKOD OVVOUIKOD TAVED O TETOOVL €100VG

nmuoata Ko Tt 0pelog Ba éxel awtd TPOg TNV Emyeipnon. Toueova pe v Kpion Tov
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epOmOEVTOV aAld Ko ¢ BipMoypapioag, Ta avotépw Ba arnodsiEovv Ot a&ilel va emevovoel

L0 TOVPLOTIKT HOVASO GE OIKOAOYIKOVG KOl TOMTIGTIKOVS POPELS.

H pebodoroyia mov ypnoyonombnke mpokepévov va gpevvnbel avtd to tpintuyo otkoAoyia -
TOVPIOHOG — TOMTIGUAC, €lvar 1 ootk péBodog Kot Bo avalvbel ektevéotepa 610 KEPAANLO
Me0Oodoroyia g ‘Epevvag.  [laveo oe éva epomUOTOAOYI0 KANONMKOV VO OTOVINGOLV
Eevoooyol — managers, 1 mAelovotnta TV omoimv avikel otov voud Hpakieiov, aArd kot amd
oAOKANpPo to vnoi g Kpnmg, n yvoun tov onoimv eivor kabopiotikn yuoo v eEaywyn
ocvumepacpdtov. Amd Ta evpnuata Tov Bo TPoKOHYoLV amd TIG AmAVTNGELS £xovV dnuovpyndet
OTOTIOTIKEG avaAvoels Ba diekmepatmbBovy 610 KePdLoo AToTeEAéSpATA LE OKOTTO TNV earymyn

AGPUAMY GUUTEPAGLATOV KOl KAT EXEKTACN TNV EMPERaimon TV epevvnTIKOV VITOBEGEMV.

Aggerg - kKhewa: Tovpiopdg, Oworoywkn Xvveiomon, TloAtiotikn Kinpovouid, Evailoaxtikég
Mopoéc Evépyerag, Kpatikoi Dopeig, Opyavmoetg, Aroiknon Enyeipricemv
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ABSTRACT

he phenomenon of tourism and its impact on society, economy, culture and the
environment constitute the elements that make that make any kind of planning before
the opening of the tourist season exceptionally important. Not all lodgings are run in

the same way and not all managers follow identical business strategies.

The contribution of tourism to a country’s economic growth, or, more specifically, to that of a
tourist destination, undoubtedly plays a significant role. Through tourism new employment
opportunities are generated within local societies, and private and state funds are invested with a
view to the construction of hotel units or other types of businesses directly or indirectly related to
tourism. All this results in the improvement of the living standards of each area (Vaughan,
Andriotis & Wilkes 2000, Andriotis 2001).

However, tourism is not a remedy for all problems, as its implications are both positive and
negative. As in nature and physics, where for every action there is a reaction, tourism is no
exception to the rule. The main negative effects of tourism relate to the natural environment of
tourist destinations as well as the corruption of social institutions due to the onslaught of tourists.
This results in the degradation of the living standards and cultural alienation. (Andriotis 2003a,
2003b, Andriotis & Vaughan 2003. Kokkdong 2001, Kokkdong & Todptag 2001, Tmddvng
2002)

This research aims to combine the threefold of ecology, tourism and culture, bearing in mind that
firstly, tourism is one of the main pillars of economy, secondly, the fact that culture is the
marketed product of tourism, and thirdly, that the ecosystem in itself is the basis of tourism. The
research inquiries address issues such as the collaboration of hotel units with ecological and
cultural organizations, the moral, social and economical value of a hotel’s investment on
environmental and cultural data, the training of the workforce to cope with such issues and how
all this will prove beneficial for the business. According to not only the respondents but also
bibliography, the above mentioned will illustrate that ecological and cultural organizations are

worth investing on by hotel units.
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The methodology used in order to investigate the threefold of ecology, tourism and culture, is the
qualitative method and will be extensively analyzed in the chapter referred to as Methodology of
Research. Hoteliers and managers, the majority of whom belong to the prefecture of Heraklion,
as well as to the whole of the island of Crete, and whose views are of defining importance for the
deduction of conclusions, were called to answer a questionnaire. From the findings that will
originate from the responses, statistics will be further analyzed in the chapter titled Results, in

order to reach safe conclusions and thus confirm research hypotheses.

Key words: tourism, environmental consciousness, cultural heritage, alternative energy

resources, public institutions, organizations, business administration

Page | 7



