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Ovopaten@vopo @ortnti)/PortiTprog: ZapPog Orammdkng

Tithog Metantouoxng Awtpifng: AIIOYEIX KAI XPHXH TEXNOAOI'IQON XTO
TOYPIXMO MEAETH ITEPHITQXHE TOY EAAAAIKOY XQPOY

H mopovca Metantuyiokny Awotpi ekmovinke 610 TAOIGIO0 TOV GTOVOMV Yo TNV
amoOKTNOY| €€ AMOCTAGEWMS LETATTUYLOKOV TitAov oto [Tavemomuo Nedmolig ko eykpinke
OTIG  eee eneenneeneeneaneeeeeneeaneanens amo to péAN g E&etaotikng Emtpomnic.

E&eraotikny _Emurponi:
[Mpadtoc emPrénwv (ITavemotpuio NedmoAg ITAQOG). ....vvvvvveiii i,

'HYIEY®OYNH AHAQXH

O ZaPPog Drmmmdrng, Yvopiloviag Tig CUVERELES TNG AOYOKAOTNG, SNA®V® LITEVBUVA OTL T
napovoa epyacia pe titho «AIOYEIX KAI XPHXH TEXNOAOI'IQN XTO
TOYPIEMO MEAETH IIEPIIITQXHY TOY EAAAAIKOY XQPOY», amotehel
TPOIOV OVGTNPA TPOCHOTIKNG EPYUCIOG Kol OAES Ol TNYEG TOV £Y® YPTCLLOTOMGEL, £YOVV
INAmBel katdAAnia otig PiAoypapiéc Tapamounés kot ovapopéc. Ta onueia 6mov Exm
YPNOULOTOUOEL LOEEC, KEIEVO /Ko TNYEG AAADV GLYYPAPEDY, AVAPEPOVTOL EVOLAKPLTO GTO
KEIUEVO UE TNV KOTAAANAY TOPOTOUTT) KOL 1] CXETIKN avopopd TeptlopufaveTol 6To TN
TOV BPAMOYPUPIKOV OVOQOPOV LLE TANPT TEPLYPOON.
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Evyopotieg

Oa MBeha vo gVYAPIGTHCH TPAOTH O OAO TNV OKOYEVELD LOV YO TI] CUVEICQOPA, TIG
OTEPNOELS TNG KO OAL OG0 POV H1OaE0Y TPOKEUEVOD VAL PTAGH GTO EMIMEDO OV PpicKopal
onuepa. 'Emcita guyopiot® Oépua OAo To GTOUO OV GULVEICQEPAV TPOKEUEVOL V.

npoypatoromnel n tapodoa epyacio.



IHepiinyn

O tovpiotikdg KAASOG elvar €vag amd Tovg oCNUAVTIKOTEPOVS KAAGOVS TAYKOGHIMG
KaODG TPOGPEPEL Kl GUUUETEYEL EVEPYE TOGO otV dnpovpyio TpooTiféuevng adiag, 660
KOl OTNV 0maoyOANoT ekatoppvpiov avipormy. ‘Etol etvar avapevopevo 6t 1 avantuén
TOV VEDV TEYVOAOYUDV OVOUEVETOL VO EXNPEACEL GE ONUOVTIKO Babld Tov TovpIGuHd, OTmG
e€aAlov &xel oM ovuPel, KOOGS TO TOVPLOTIKO TPOIOV OMACYOAEL evepyd GYedOV TNV
TAELOYM L0 TOV OVOPOT®V TOYKOCUIMS. XKOTOG TNG TAPOLGUS £PELVAG Etvat 1) dtepehivion
TOV ATOYEDMV TOV OTOU®MV TOV GUUUETELYOV OTNV £PEVVO, GYETIKA LE TNV onuacio TV
YNOLIKAOV HECHV GTOV TOVPIGUO. LT TAAIGLO TG £PELVAG, ONUIOVPYNONKE EPOTNUATOAOYLIO
T0 0010 GYEOACTIKE KOl OLOLUOIPAGTNKE GE EVTLTN Kot NAEKTPOVIKN Hopen og 180 dtopa
Ao To EVPVTEPO KOWVAOVIKO KOt ETAyyeAUATIKO TePPdArov oe 6o tov EAladwo yopo. H
épevva mpaypoatomrombnke omd TIc apyéc g to péca Mdiov tov 2022. Amd avtd,
arovtionkov coumAnpopéva to 146 epotuatordyo. ZOUEOVO [LE TO OTOTEAEGLOTO TNG
EPELVOC, TOL ONUOVTIKOTEPO TAEOVEKTNUATO YOl TIC EMXEPNCES QGAvNnKe va givor 1
onuovpyia brand name, n Ay oxdMov- feedback (kpitikég kKo fadpoloyieg) oyetikd pe
TIG TPOCPEPOUEVES VINPEGIEG KOl TNV TOWOTNTA QVTMOV KOt Ol SUVATOTNTES YVOOTOTOINOG
GTO KOO €K LEPOVG TV TOVPLOTIKMV EMLYEPTCEDV TMV VEDV TPOIOVTOV KO TV VN PECIDOV
TOVG, EVAD O€ OYEOT UE TO TAEOVEKTNUOTO TOV YPNOTOV 0Omd TNV YNelomoinon Twov
CLOTNUATOV KPATHGE®V TV EEVOSOYEI®MV Y1o. TOVG TOLPICTES, OVTA TPOGIIOPICTNKAY
KUPIOG TNV SLVATOHTNTO GYESACHOD TOV TAELS00 EK TOV TPOTEPMV KAl 6TV dVVATOTNHTO
GLALOYNG TANPOPOPLDY YL TOV TOTO OV GKOTEVOVV VO, EMOKEPTOVV. EmmAéov, pdvnike
Ao TNV £PELVAL 1) LEYAAT EMOPAOT TOV HEGMY KOWWMVIKNG OIKTO®MONG KAOMOG 6Yed0V 9 6TOUG
JEKN EPOTMUEVOLG INAMGE OTL emnpedleTat amd OeTIKA GO Y10 TPOOPICUOVS SLUKOTMV

KOLL Y10l TIG EMLYELPTGELS EGTIOGTG Kol TOTMV TTov yivovtal ota Mésa Kowmvikng Atktomong.



Abstract

Tourism industry is one of the most important industries in the world as it offers and actively
participates both in the creation of added value and in the employment of millions of people.
Thus, it is expected that the development of new technologies is expected to significantly
affect tourism, as has already happened, as the tourism product actively employs almost the
majority of people worldwide. According to the results of the research, the most important
advantages for businesses seemed to be the creation of a brand name, the receipt of feedback
(reviews and ratings) on the services offered and their quality and the possibilities of
disclosure to the public by tourists, of new products and services, while in relation to the
advantages of users from the digitization of hotel reservation systems for tourists, they were
mainly determined in the possibility of planning the trip in advance and in the possibility of
collecting information about the place they intend to visit. In addition, the survey showed
the great impact of social media as almost 9 out of 10 respondents said it was influenced by
positive feedback about holiday destinations and catering and beverage businesses on social

media.



