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0O Xpnotog Kaxalékog yvopilovtog Tig GuVERELES TNG AOYOKAOTNG, SNADVE vITevduva OTL 1|
mopovoa epyacia pe Titho «H enidpoon tov PHECOV KOW®VIKNG SIKTOMONG GTNV ETOLPIKN
€OV KAl TN ONovpYio oxEcEmV e KATOVOAMTES, OTIG LIKPEG emyelpnoels. H mepintoon
Tovg ot meployn| Tov ‘Efpovy, amotelel Tpoidv avotnpd TPOc®TIKG EPYACING Kol OAES O
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OYETIKN avaQopd TEPIAAUPAVETOL GTO TUNUA TOV PIPMOYPUPIKOV OVOPOPDV LE TANPN
TEPLY POPH.
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Mepidnyn

To Wnelakd MAPKETIVYK Kal Ta epyoAeia TTou dlabétel, ApBav yia va SIEUKOAUVOUV Kal v
€€eAi€ouv TN {wr) TOL AVOPWTIOL aE OAEC TIG TITUXEC TOL. MIO OTTO QUTEC TV KOl N KOTNyopia
TOU PAPKETIVYK YIO TIG ETUXEIPACEIC. TA UETA KOIVWVIKNG JIKTOWONC, aTtoTeEAOUV éva OTIO
auTa Ta EPYaAEia, £XOVTOC WE KOPIO GKOTIO TN dnpioupyia diauAou ETIIKOIVWVIOG PETAED TwV
ETUXEIPAOEWVY KOl TOU KOIVOU OTO OTIoio arteuBuvetal. H ev AOyw OITTAWUATIKY €pEuva
TIPOYHOTEVETOIN TO POAO TOL Wn@lokoD MAPKETIVYK KAl TLV JEGWV KOIVWVIKAC SIKTVWAONG 0N
KOTNyopia Twv PIKPWV ETTIXEIPNOEWY. Tautdxpova, Tipoadiopilovtal OAA T0 XAPOKTINPIOTIKA
TIOL JIETIOLV TN KATNyopia Tou Yn@iokol MAPKETIVYK, @BAvovTag YEoW TNG avaiuong oTa
METQ KOWWVIKAG SIKTUWONE KOl TNV EKTEVECTEPN XPNON Toug BAan duVaToTHTWY TG00 W(
TIPOC TOV GVOPWTIO 000 Kal WC TIPOC TIC ETXEIPNOEIC. BéBaia va dnuiovpyndei pia
OAOKANPWHEVN EIKOVO TOU €V AOYW {NTHATOC, AvaADOVTOl KOl ETIIOPACEIC TWV HETW UE TIG
ETUXEIPNOEIC HECW TNG ETAIPIKAG EIKOVOC KOl TWV KATOVOAWTIKWY CUPTIEPIPOPWV TIOU
TIPOKOTITOLV. ZuveEXi{ovTag, avadelKvOETal N KATNYORIO TwWV HIKPWVY ETIXEIPATEWY PECTW TNG
ONUOCIiag Kal Twv XOPOKINPIoTIKWY TIOU dIaBETOVY, CLOXETI(OVTAG Ta PE TN XPHon Twv
MECWV KOIVWVIKNG OIKTUWONG. TMPOKEIPEVOL va TEKUNPIWOED KATAAMNAO TO BewpnTIKO
TAQiOI0 €TTIAEXONKOV va  dlepeuvnBolY Ol UIKPEC ETIIXEIPNOEIC OTNV  OTIOKEVIPWHEVN
Mepipépela kat dn a€ avt Tou Nopol ‘ERpov. Z1dX0¢ 1 dnUIoupyia PIOC YEVIKNC EIKOVAC Yid
TNV avTiANYn Kol Ty Xprion Twv JESWY KOIVWVIKAC SIKTUWANE aTtd TN TIAELPA TWV HIKPWV
ETUXEIPAOEWVY TE GUVAPTNGCTN PE TO ETTIKOIVWVIOKA KOl AEITOUPYIKA OQEAN HECW TNG XPrONC
TOUC. Q¢ TIPOC TNV PEBodoAOYia TNE EpeuVaC TIPAYUOTOTIOIBNKE N TTOCOTIKY EPELVA [IE TN
XPNoN €PWTNUOTOAOYIOU, TO OTIOI0 GUVIEBNKE PECW TNE BIBAIOYPAPIKNC OVOTKOTINGNE KAl
TIOPOOIWV EPELVAIV Kall N SIAXLGT TOL TIPAYHATOTIOINONKE OTIC ETIIXEIPAOEIG TOU 'ERpou. Ta
OTIOTEAECHATA POV CUAAEXONKOY avaAlBnKav e T Xprion Tou Tipoypapatog SPSS Kal
OUOXETIOTNKOV BACN TWV EPELVNTIKWV EPWTNUATWY TIOL TEBNKAV yla TNV UAOTIOINGN NG
épevvaC. Ev KOTOKAEidl, amod v €psuva TIPOEKLUYPE OTI N TTAsloPn@ia Ttou deiypatoq
0@OPOUCE TN KOTNyopia Twv TIOAD HIKPWY ETUXEIPAOCEWY HE HIKPN SIAPKEIO AsiToupyiog,
OlOBETOVTOG OTN AEITOLPYIO TOUG TN XPNON TWV HECWV KOIVWVIKAG SIKTVWONC. Mépav auTtwv
OMWC, TIAPATNPENONKE Kal N TUOAVWVY PN OWoTr XPHoN MEPIKWY OUVOTOTHTWY TWV HECWV,
AGYO TNC 1010LOP@IOC TWV ETIIXEIPTEWY OTO XWPO SpACNC TOUC, HE TO CUVOAIKO WNEIOKO

TIPOCNO OUWC TNG TIEPIOXNG VA ival OETIKO.

NEEEIC KAEIOIA: WNQIOKO UAPKETIVYK, HECO KOIVWVIKAC OIKTUWONG, ETAIPIKN EIKOVA,

KOTOVOAWTIKI] GUUTIEPIPOPA, UIKPEC ETTIXEIPNTEIC
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Abstract

Digital Marketing and its tools have come to facilitate and evolve human life in all its
aspects. One of them was the category of marketing for business. Social media, is one of
these tools, having as its main purpose the creation of a communication channel between
businesses and their target audience. This thesis research deals with the role of Digital
Marketing and social media in the small business category. At the same time, all the
characteristics that govern the category of Digital Marketing are identified, reaching
through the analysis to social media and their extended use of the potential base both in
terms of people and business. Of course to create a comprehensive picture of this issue,
effects of through with businesses through corporate image and consumer behaviors
resulting are also analyzed. Continuing, the category of small businesses is highlighted
through the importance and characteristics they possess, correlating them with the use of
social media. In order to properly document the theoretical framework, small businesses in
the decentralized Region and especially in the Prefecture of Evros were chosen to be
investigated. The aim was to create a general picture of the perception and use of social
media by small businesses in relation to the communication and operational benefits
through their use. As for the research methodology, quantitative research was conducted
using a questionnaire, which was linked through the literature review and similar
researches and its dissemination was carried out in the businesses of Evros. The results
after being collected were analyzed using SPSS program and correlated based on the
research questions posed for the implementation of the research. In conclusion, the
research revealed that the majority of the sample was related to the category of micro
enterprises with a short duration of operation, having in their operation the use of social
media. In addition to these, however, it was also observed the possible inappropriate use of
some of the possibilities of the media, due to the specificity of the businesses in their area

of operation, but the overall digital bias of the region was positive.

Key words: digital marketing, social media, corporate image, consumer behaviour, small
businesses



