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Abstract 

This thesis analyzes the consumer behavior of users of the Airbnb platform when searching 

for accommodation. The main objective of the present research is to analyze how the 

consumer behavior of users is affected when they are looking for an accommodation, in 

relation to the factors that influence their decision-making process and the motivations of 

the tourists themselves. The survey was carried out through a questionnaire, which was 

distributed and answered by 101 participants. The questionnaire focused on the 

characteristics of Airbnb users, the criteria by which they choose the platform, their 

experience while staying in an accommodation and finally the satisfaction after their stay in 

relation to whether they would use the platform again or recommend it to others. The 

research concludes that a user chooses Airbnb because of the prices and offers. The platform 

attracts users who are looking for a better price but also a direct communication with the 

host before booking, therefore, they are looking for a more personalized experience. In 

conclusion, Airbnb is a platform that offers competitive services to a user, that is why it is 

an option for tourists. It should be noted that the experience during the search for 

accommodation, during the stay and after, contributes to the satisfaction and pleasure of the 

users. 
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