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Abstract 

This thesis highlights the value and challenges of innovative technologies, such as Artificial 

Intelligence (AI) and Virtual Reality (VR), in the tourism sector, focusing on the Greek 

market and Greek tourists. Its main objectives focus on understanding and analyzing the 

preferences and behaviors of Greek tourists in relation to modern technologies and their 

application in the field of Digital Tourism Marketing. It uses, as reference points for 

integrating new information and communication technologies, the popular digital tourism 

platforms Airbnb, Booking and TripAdvisor. 

The primary data were collected from one hundred and sixty-five (165) Greek tourists, 

traveling both in Greece and abroad, with the help of an appropriate structured questionnaire, 

covering the level of knowledge, perceptions and attitudes of Greek tourists regarding new 

technologies and their contribution to Digital Marketing in the tourism industry, as well as 

their degree of satisfaction with the use of new technologies. 

The methodology applied, to serve the purposes of the research, is the application of 

descriptive statistical methods for the analysis of the primary data collected. The 

questionnaire was created and distributed with the help of the Google Forms application and 

the raw data was processed with the help of Excel and IBM's SPSS application. 

The results of the survey found that the majority of the sample is aware of the selected 

platforms. However, it doesn't or barely uses TripAdvisor (53%) and Airbnb (57%), while 

moderately to very much it uses Booking. Regarding the contribution of innovative digital 

marketing technologies to the tourism sector, the majority are well aware of the advantages, 

disadvantages, as well as the significant contribution of new technologies to the tourism 

sector. 
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