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3) In what extent if any, is there a correlation between good value creation of a 

company and high profitable shares? 

4) In what extent if any, is there a correlation between good relationships with 

customers and customer satisfaction? 

5) In what extent if any, is there a correlation between the research and 

development with customer satisfaction? 

 

Hypotheses: 
 

1) Alternative Hypotheses: There is a strong correlation between customer 

decision making buying a product/service and the quality of this 

product/service. 

Null Hypotheses: There is no correlation between customer decision making 

buying a product/service and the quality of this product/service. 

2) Alternative Hypotheses: There is a strong correlation between good value 

creation of a company and high profitable shares. 

Null Hypotheses: There is no correlation between good value creation of a  

company and high profitable shares. 

3) Alternative Hypotheses: There is a strong correlation between good 

relationships with customers and customer satisfaction. 

Null Hypotheses: There is no correlation between good relationships with 

customers and customer satisfaction. 

4)  Alternative Hypotheses: There is a strong correlation between the research 

and development with customer satisfaction. 

Null Hypotheses: There is no correlation between the research and 

development with customer satisfaction. 

 

Methodology  
This chapter includes the methods the authors have used to gather information of the 

necessary data needed for conducting the research, which is based on Consumer 

Behaviour in Marketing and also in Customer satisfaction in various stars hotels in 

Cyprus. It covers the combination of methods, validity of the research, quantitative 

approach and reviewing of the literature. 
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3.4 Combining methods 
 
The Methodology chapter of this project deals with the system of investigation 

designed to research the topic. It identifies and explains the methods and the research 

approaches which were used in carrying out and implementing the research. But how 

do we judge what is right and wrong or bad and good?  

 

The authors believe that there is a strong association that, when undertaking a 

research, to quantitative research is associated with the hypothetic-deductive method 

of theory testing and qualitative data with seeking patterns in the data to inductively 

generate theory. To simplify things, what the authors are saying is that, the methods 

that are used for the collection of quantitative data can be used to generate hypothesis 

and develop theory, but also that the qualitative research can be used to test 

hypothesis. 

 

The study is aiming to make out the point that, nobody should see one approach to 

research as superior to the other, for, some research questions may demand qualitative 

data, others quantitative data or a combination of the two. After all, both approaches 

have strengths and weaknesses. So, why not mix the two approaches for even better 

results, which shall have more dynamics?!  

 

In this case, an argument could be put forward to support combining the two 

approaches, so as to maximize the strengths and minimize the weaknesses of each 

method. The assumption here is that quantitative and qualitative methods are 

complementary rather than competing approaches. At this point the author would like 

to refer to the work of Bryman (1998). Bryman explores a range of different ways of 

combining qualitative and quantitative methods, as shown below: 

 

1. Either quantitative research helps facilitate qualitative research, or 

qualitative research helps facilitate quantitative research. For example, a 

piece of qualitative research could be used to establish the research questions 

to be addressed by quantitative research. 
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Question 10 

d. Friendly Service (1 for Excellent-5 for Poor) 
 
 
The highest percentage 48.13% (90 people) have answered that the service was 

friendly, whilst a 9.63% (18 people) have answered that the service was not friendly 

(Chart on Appendices-Descriptive Statistic Charts) 

 
Question 10 

e. Quality of food? (1 for Excellent-5 for Poor) 
 
 
The highest percentage 32.09% (60 people) have answered that the food quality was 

excellent, whilst a 12.83% (24 people) have answered that the food quality was poor. 

(Chart on Appendices-Descriptive Statistic Charts) 

 

Question 10 

f. Menu Variety? (1 for Excellent-5 for Poor) 
 
 
The highest percentage 28.88% (54 people) have answered that the menu variety was 

excellent, whilst a 12.83% (24 people) have answered that the menu variety was poor. 

(Chart on Appendices-Descriptive Statistic Charts) 

 
Question 10 

g. Value of price paid? (1 for Excellent-5 for Poor) 
 
 
The highest percentage 27.27% (51 people) have answered that the menu variety was 

between medium to excellent, whilst a 12.83% (24 people) have answered that the 

menu variety was poor. 

(Chart on Appendices-Descriptive Statistic Charts) 

 

Question 11 

If you wanted to get married in a hotel in Cyprus, what would be a factor for you? 

 

According to the answers 43.85% (82 people) wants to get married by the sea, 

29.95% (56 people)  


























































































































