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FUL3 (similarity: 0.891837) that regards construct Fulfilment and the third one EFF7-EFF8-

EFF3-EFF5-EFF6 (similarity: 0.356499) that regards the last part of the construct Efficiency 

show the similar tactic employed by the interviewees to treat and perceive the implicit latent 

variables/constructs Efficiency and Fulfilment. 

Specifically, similarity EFF1-EFF2 (similarity: 0.627968) shows the similar tactic adopted by 

interviewees with respect to their perception whether the site makes it easy to find what 

customers need (EFF1) as well as whether it makes it easy to get anywhere on the site 

(EFF2). This group EFF1-EFF2 is connected to a third variable, EFF4, which belongs to the 

conceptual construct Efficiency and relates to the weather information at the site is well 

organized, with a similarity relation which, however, appears to be of a minimum significance 

EFF4-EFF1-EFF2 (similarity: 0.388431).  

The second sub-group of group B, FUL5-FUL6-FUL2-FUL4-FUL7-FUL1-FUL3 (similarity: 

0.891837) regards construct Fulfilment.  

Specifically, similarity FUL5-FUL6 (similarity: 0.997263) shows the similar tactic adopted 

by interviewees with respect to their perception whether the site has in stock the items the 

company claims to have (FUL5) as well as whether it is truthful about its offerings (FUL6). 

Similarity FUL2-FUL4 (similarity: 0.999998) (almost 1) shows the similar tactic adopted by 

interviewees with respect to their discernment whether the site makes items available for 

delivery with a suitable time frame (FUL2) as well as whether it sends out the item ordered 

(FUL4).  

Similarity FUL5-FUL6-FUL2-FUL4 (similarity: 0.97595) appears to be of an important 

significance. This group FUL5-FUL6-FUL2-FUL4 is connected to a fifth variable, FUL7, 

which belongs to the conceptual construct Fulfilment and relates to the weather site makes 

accurate promises about delivery of products FUL5-FUL6-FUL2-FUL4-FUL7 (similarity: 

0.933838).  

Similarity FUL1-FUL3 (similarity: 0.989351) shows the similar tactic adopted by interviewees 

with respect to their perception whether the site delivers orders when promised (FUL1) as 

well as whether it quickly delivers when they order (FUL3). 

The group FUL5-FUL6-FUL2-FUL4-FUL7 is connected to similarity FUL1-FUL3 and 

regards construct Fulfilment. It appears to be of special significance (similarity: 0.891837). 

 






































